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Consumer protection law refers to an area of law that is managed by the Bureau of Consumer Protection. The Federal Trade commission usually oversees it. It offers protection to consumers from careless plus dishonest actions taken by businesses (Wright, 2017).
What laws do you think could be put in place to protect you as a consumer and make you have more trust in the law process?
I think the following laws should be put into place to protect the consumers and make them have more trust in the law process. Firstly, a law governing all sorts of advertisements. This law will help in reducing deceptive advertisements. Deceptive advertising is the once whereby the words and images used I video or print adverts either directly or indirectly infer claims about products that are not true or rather neglect the vital information to understand the truth by the consumers fully. However, such kind of adverts usually misleads the consumers, thus making them lose trust in the product. A simple instance of a deceptive advert is an ice-cream advertising itself on the social media platforms as a dairy-free substitute, while in the real sense, some of its constitutes a dairy product. This is, therefore, a violation of consumer's rights. Thus there should be a law made explicitly for advertisements whereby businesses or companies caught violating consumers right through false adverts are subjected to set severe fines. These fines can be; complete ban of the product from the market or suspension from the market (Zeersky, 2019)
Discuss where you see the law has fallen short for businesses and consumers
I think the law has fallen short for both the consumers and businesses by allowing imitative businesses. These are businesses that enter a crowded market with innovative competitors, and they start producing products with low differentiation and may be of lesser quality. This affects not only the innovative businesses but also the consumers. In that, it brings confusion to the consumers. For example, classic American candy known as starburst was imitated by the Smarties Candy Rolls.
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